A BRAND NEW IDEA

HOW T0 LEVERAGE YOUR BRAND WITH THE NEW NATIONAL CREDIT UNION BRAND SIGNATURE
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union philosophy. Raising the visibility of
this new mark of trust is the first step in
building a strong national credit union brand
that can help leverage the individual brands
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our national brand from the grassroots up.

PREMIUMS AND GIVEAWAYS
From lapel pins to ball caps, the new o ot
national credit union brand signature can add
prestige and value to premiums for staff and
members, used alone or as an enhancement
to your own visual identity.
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MEMBER CARDS
The national credit union
brand signature tells your
members they belong to

a cooperative financial
institution—a strong and
unified movement that’s working
together to bring benefits to the people
who belong.



ATM IDENTIFICATION
When member transactions
don’t involve face-to-face
contact, the new national
credit union brand signa-
ture can be a reminder of
the credit union difference

when used as part of your
ATM signage.
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By adding the national credit union brand signature to
your interior or exterior signage, you let members know
your organization is part of a nationwide movement
that's built on the strength of grassroots membership.

POSTAGE METER IMPRINTS
Show your pride in the credit union movement by imprinting
the national credit union signature on every piece of mail,
and see how quickly it becomes a familiar mark of trust.
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WE'RE BUILDING A
STRONG NATIONAL BRAND
FROM THE GRASSROOTS UP.

In our work on the Campaign for Consumer Choice,
we saw the powerful loyalty of credit union members,
and we know we have the potential to create a
national credit union “mega-brand” that can help

grow our movement and secure our future.

Our first initiative in the National Credit Union
Brand Campaign is this new credit union brand
signature and slogan, designed to be used by all
credit unions in their communications and marketing

—to link us together and put forward our unique

brand proposition. That proposition is based on credit

Daniel A. Mica
President and CEO, CUNA & Affiliates

union values, and what they mean to our members.
And we're going to start building our brand right at the grassroots

level, where we've always had our collective strength.

H.R. 1151 opened the door to credit union membership for
millions of consumers. It's our job now to get our services to
as many of these Americans as possible. Building a national
brand that umbrellas the whole credit union movement will
help support individual credit unions’ local brands, and create
a symbolic landmark in the marketplace that tells consumers:

“This is what we stand for.”

By using this “brand tool kit” and raising the profile of our new
national credit union brand signature, we can begin to build a
strong, unified image nationwide, and tell Americans with one

clear voice about the credit union difference.
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AMERICA’'S

CREDIT UNIONS'

Where people are worth more than money.™

The national credit union brand signature and slogan are trademarks owned by Credit
Union National Association, Inc. for the benefit of the American credit union movement.
These trademarks are protected by law.

© 1999 Credit Union National Association, Inc.
These materials are brought to you by the generous contributions from
credit unions and leagues nationwide.

Our new national credit union brand signature—
featuring the “linked hands” symbol and brand
name “America’s Credit Unions”—was the choice
of credit union members who participated in
recent focus group research. It symbolized to
them the credit union difference—linked hands
that represent people helping people, forming a
star that stands for America’s credit unions.

The credit union brand proposition is based on
respect and trust—values that the credit union
movement shares with millions of members
across the country. Our new brand signature is
a symbol of the promise we make to all credit
union members—to respect and value them

as individuals, not treat them like numbers.

THE HANDS...
symbolize people helping
people, the personal touch,

caring, support and respect.

THE STAR. ..

is a proud symbol of
American values such as
human rights, equity and
opportunity, as well as
striving for high goals
and principles.

THE CIRCLE. ..
stands for cooperation,
collective strength,

unity, stability, security,
constant renewal
and hope.
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CREDIT UNIONS®

For more information,

or to share your ideas on building and leveraging
the new national credit union brand signature, please

contact Credit Union National Association at

1-800-356-9655, ext. 5778,

or visit our web site at

WWW.CUNA.org




